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IS MARKETING AUTOMATION 
RIGHT FOR YOUR ORGANIZATION? 
The answer? We say yes, but our opinion may be a 
little compromised right? 

Let’s find out if your organization can benefit from 
adding marketing automation to the mix.

Most of you already know about email marketing 
and are using it to your advantage.

It is most likely the bread and butter of your overall 
marketing plan. You collect user data, send news-
letters and then check open rates and clicks. Pretty 
simple and powerful all at the same time.

All good there. But did you know there is so much 
more you could do to engage your customers, 
nurture leads into buyers and of course, grow your 
business?

Let’s introduce the idea of automating your market-
ing over several forms of communication and how 
you can wade through all the noise to determine if it 
is right for your company.

1. Marketing automation opens up a limitless 
range of possibilities and options for you to further 
engage and target your subscribers and turn them 
into happy, paying clients.

2. Marketing automation can cover multiple forms 
of communication methods that are triggered based 
on a user’s actions. You continue creating awesome 
content and let software send it to the ideal people 
at the ideal time on the ideal form of communica-
tion.

3. Marketing automation will take the pressure 
off your sales teams because now they can easily 
speed up the buying cycle with more personalized 
messages no matter when the client interacts. 

This could mean sending text messages to one 
group of clients before a big sale, adding web forms 
to your website that triggers the sending of content, 
or scheduling a group of timely tweets to engage 
users and drive them to your website. Like we 
mentioned, the sky is the limit when you can set up 
trigger-based automation over online, offline, social 
and mobile forms of communication.

All of this is fine and good and sounds great in the-
ory. Of course every business owner wants to make 
more sales and have happy customers. 

But the number one question that is asked by those 
introduced to marketing automation is, “why do I 
really need it?” 

We fully understand that change is hard. Shaking 
up what already works can seem daunting and time 
consuming and let’s face it, not fun.

If you have always worked with just email market-
ing, just mobile marketing or even just doing promo-
tions on Facebook, the idea of adding new pieces 
to the mix could seem intimidating.

Many are also unsure whether it is time to leave a 
single email marketing provider and join the market-
ing automation world. 

We have made a quick list of things to consider to 
help you out.
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YOU SHOUld cONSIdER 
MARKETING AUTOMATION IF:

Your customer buying cycle lasts longer than a week to 10 days.

Sending just email newsletters alone does not seem to drive sales.

Your marketing team needs an easier way to create and send targeted, multi-marketing campaigns 
that either integrate with email or are totally separate.

Your marketing team does not have enough time to do everything they need to do with their current 
resources.

You want to send different messages to different titles and industries and using different channels of 
communication.

Your sales people are not happy with the quality of leads that your marketing team is bringing in. We 
can’t have any anger in the ranks now can we?

You sell different products or services to different demographics.

You want to better understand which of your marketing campaigns are the most effective.

You can’t tell if your business should be spending more or less money on marketing.

You have tried everything you can when it comes to email marketing and just need more options.

You want to reach clients on their preferred method of communication (if it is not email). This could be 
social media, mobile, direct, offline or other online marketing methods.

We are in no way saying that you should stop doing 
email marketing. If it is working, why would you. It is 
still one of the most effective and efficient ways to 
generate leads and engage clients.
If you are “killing it” with email marketing, keep 
doing it.
We just want to show you that there is so much 
more you can incorporate to your overall marketing 
plan.
More and more organizations are moving toward 
full marketing automation for their communication 
needs and with this, customers are going to start to 
expect it. 
Receiving information the way they want to and on 
the medium they want to is the future of marketing 

and overall communication.
Whether it is a customer, new lead, reader, fan, 
subscriber, employee or even someone just wanting 
to learn about your product, timely content that is 
personalized will have a greater impact to what you 
are looking to achieve.
No longer can you have an office full of people 
standing by to interact with callers. Thanks to the 
Internet and the advancement of mobile, people can 
sign up, buy or interact with you from anywhere in 
the world and at any time. Marketing automation 
has you ready to engage immediately.
So are you now better prepared to move towards 
marketing automation for your organization?
No time like the present as they say.

Don’t Stop the Email Marketing Train
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BNBBBBBBbns aio is a leading provider of interactive and multi-channel communication software for 

organizations worldwide. The company’s 360 Customer Flow Communication Platform is a 

feature-rich solution combining marketing automation, inbound marketing and interactive 

communication. With customers in retail, non-profit and hospitality industries, BNbns aio provides
organizations the ability to effectively reach customers on their preferred mode of communication.

www.bnsmarketingautomation.com

twitter.com/BNBNBBBB

facebook.com/bnsww

AbOUT bNS AiIO

Get In Touch
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BNSww

+34 971 926 861 ext 2 & 4


